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! Devellis, R. F. (1991). Scale development: Theory and applications. Newbury Park, CA: Sage.

2 Bryman, A., & Cramer, D. (1997). Quantitative Data Analysis with SPSS for Windows: A guide for social
scientists. London: Routledge.

3 Gay, L. R. (1996). Educational Research: Competencies for Analysis and Application. Englewood Cliffs, NJ:
Merrill, Prentice-Hall.
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AR E R B FCE ARAT AR TSR 2 PRAR o 0.74
FATEE 46.67%

4 Kaiser, H. F. (1974). An index of factorial simplicity. Psychometrika, 39, 31-36.
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#HRY 2R
R R 45 13.3% 6.7% 6.7% 13.3% 4.4% 11.1%
B(4~)7 32 0.0% 3.1% 6.3% 6.3% 6.3% 28.0%
® (7 )B 115 7.0% 5.2% 11.3% 8.7% 13.0% 10.4%
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3% 16 249%  31.2% 6.3% 0.0% 6.3% 0.0%
% 23 17.4% 87%  17.4% 0.0% 0.0% 0.0%
EES 14 43.0% 0.0%  21.4% 0.0% 7.1% 0.0%
T4 34 5.9% 0.0%  64.7% 0.0% 0.0% 0.0%
AR 17 0.0% 0.0% 0.0%  70.6%  23.5% 0.0%
KB 37 2.7% 5.4% 0.0% 2.7% 2.7% 2.7%
Bk 16 6.3% 0.0% 0.0%  93.7% 0.0% 0.0%
5P 5 0.0% 0.0% 0.0% 0.0%  100.0% 0.0%
FrE ¥ 15 0.0% 0.0% 6.7% 0.0% 0.0%  93.3%
2% 19 5.3% 0.0% 0.0% 0.0% 5.3% 0.0%
E 5 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
ERTS 5 0.0% 0.0% 0.0% 0.0% 0.0%  60.0%
L 2 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
% 4 0.0% 0.0% 0.0%  100.0% 0.0% 0.0%
s BT 2 0.0% 0.0% 0.0% 0.0%  100.0% 0.0%
TS 6 0.0% 0.0% 0.0% 0.0%  100.0% 0.0%
TeR 8 0.0% 0.0% 0.0% 0.0% 0.0%  75.0%
<R E 11 0.0% 0.0% 0.0% 0.0% 00%  81.8%
&R 1 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SRR 4 0.0%  25.0% 0.0% 0.0% 0.0% 0.0%
#E T 2 0.0% 0.0% 0.0% 0.0%  50.0% 0.0%
PO 1 100.0% 0.0% 0.0% 0.0% 0.0% 0.0%
37 4 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
TR F 3 0.0%  33.4% 0.0% 0.0%  33.3% 0.0%
Lt R 2 0.0% 0.0% 0.0% 0.0% 0.0%  50.0%
R 2 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
b % 2 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
51 % 3 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
R 19 0.0%  10.5% 0.0% 5.3% 0.0% 5.3%
Fw 23 0.0% 4.3% 0.0% 0.0% 4.3% 4.3%
B 7 143% 0.0% 0.0% 0.0% 0.0% 0.0%
B 34 11.8% 0.0% 8.8% 59%  35.4% 0.0%
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TR
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R 45 4.4% 20.1% 2.2% 2.2% 15.6%
B() ¢ 32 3.1% 15.6% 3.1% 6.3% 21.9%
B (7B 115 5.2% 8.7% 11.3% 9.6% 9.6%
SN E Y 193 13.5% 6.2% 8.8% 10.9% 4.7%
R R, 15 6.7% 6.7% 26.6% 6.7% 13.3%
HANE
B2 8 12.5% 0.0% 0.0% 0.0% 12.5%
EELT 57 5.3% 10.5% 10.5% 19.2% 5.3%
131 11 9.1% 27.2% 9.1% 9.1% 18.2%
J R 27 7.4% 11.1% 3.7% 3.7% 18.5%
fd % 76 10.5% 6.6% 10.5% 3.9% 3.9%
AR ey 105 12.4% 7.6% 12.4% 14.3% 5.7%
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HE AP T
L 18 5.6% 0.0% 11.1% 0.0% 0.0%
L ¥ 36 8.3% 8.3% 11.1% 5.6% 0.0%
3 % 16 6.3% 12.5% 12.5% 0.0% 0.0%
% 23 8.7% 4.3% 21.8% 21.7% 0.0%
% T % 14 14.3% 0.0% 7.1% 7.1% 0.0%
£ % 34 11.8% 2.9% 8.8% 0.0% 5.9%
Y R 17 0.0% 0.0% 0.0% 0.0% 5.9%
29 37 10.8% 2.7% 2.7% 67.6% 0.0%
Bk 16 0.0% 0.0% 0.0% 0.0% 0.0%
2B 5 0.0% 0.0% 0.0% 0.0% 0.0%
Fr & % 15 0.0% 0.0% 0.0% 0.0% 0.0%
2% 19 0.0% 0.0% 5.3% 0.0% 84.1%
Frit % 5 100.0% 0.0% 0.0% 0.0% 0.0%
L% 5 20.0% 0.0% 20.0% 0.0% 0.0%
27 % 2 0.0% 0.0% 0.0% 0.0% 100.0%
¥y 4 0.0% 0.0% 0.0% 0.0% 0.0%
(Ex 2 0.0% 0.0% 0.0% 0.0% 0.0%
b % 6 0.0% 0.0% 0.0% 0.0% 0.0%
R 8 12.5% 12.5% 0.0% 0.0% 0.0%
A 11 18.2% 0.0% 0.0% 0.0% 0.0%
- 1 0.0% 0.0% 0.0% 0.0% 100.0%
- R E 4 0.0% 0.0% 0.0% 0.0% 75.0%
¥-E 2 0.0% 0.0% 0.0% 0.0% 50.0%
M 1 0.0% 0.0% 0.0% 0.0% 0.0%
FTH H 4 75.0% 0.0% 25.0% 0.0% 0.0%
X E 3 0.0% 0.0% 33.3% 0.0% 0.0%
R 2 50.0% 0.0% 0.0% 0.0% 0.0%
EREE 2 0.0% 0.0% 100.0% 0.0% 0.0%
o % 2 0.0% 0.0% 50.0% 0.0% 50.0%
ERL 3 0.0% 0.0% 100.0% 0.0% 0.0%
=1 % 19 5.3% 31.5% 26.3% 10.5% 5.3%
&P‘f =% 23 8.7% 74.1% 0.0% 4.3% 0.0%
e 7 28.6% 57.1% 0.0% 0.0% 0.0%
His g 34 2.9% 2.9% 8.8% 0.0% 23.5%
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AN
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e 178 36.0% 61.2% 97.2% 2.8%
P
20-29 # 16 25.0% 68.7% 93.7% 6.3%
30-39 & 34 41.2% 55.9% 97.1% 2.9%
40-49 & 84 33.3% 63.1% 96.4% 3.6%
50-59 # 115 30.4% 67.0% 97.4% 2.6%
60 g 12 151 46.4% 51.6% 98.0% 2.0%
HEKRT /A
B2 45 37.8% 60.0% 97.8% 2.2%
()" 32 43.8% 56.2% 100.0% 0.0%
% (¢ )%‘1 115 34.8% 65.2% 100.0% 0.0%
% fﬂﬁ * B 193 38.3% 58.6% 96.9% 3.1%
FE AR} 15 40.0% 33.3% 73.3% 26.7%
B
A 5o 8 62.5% 37.5% 100.0% 0.0%
EEg ‘% A 57 40.4% 57.8% 98.2% 1.8%
a3 11 9.1% 90.9% 100.0% 0.0%
B~ ig sk 27 22.2% 77.8% 100.0% 0.0%
pd X 76 39.5% 59.2% 98.7% 1.3%
F A 1‘%“?—?» ’rfé:"gf 105 38.1% 55.2% 93.3% 6.7%
%'\? 116 39.7% 58.6% 98.3% 1.7%
BAK
LA 18 38.9% 50.0% 88.9% 11.1%
L 36 38.9% 55.5% 94.4% 5.6%
2 16 50.0% 50.0% 100.0% 0.0%
Fia 23 21.7% 74.0% 95.7% 4.3%
z T 14 35.7% 64.3% 100.0% 0.0%
ZaF 34 26.5% 67.6% 94.1% 5.9%
%fr%" T 17 29.4% 70.6% 100.0% 0.0%
KB W 37 59.5% 37.8% 97.3% 2.7%
oK F 16 31.3% 62.4% 93.7% 6.3%
v P 5 20.0% 80.0% 100.0% 0.0%
Fr& % 15 40.0% 60.0% 100.0% 0.0%
2% 19 31.6% 68.4% 100.0% 0.0%
Frit % 5 40.0% 40.0% 80.0% 20.0%
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g9 % 2 0.0% 100.0% 100.0% 0.0%
rd % 4 25.0% 75.0% 100.0% 0.0%
SR 2 50.0% 50.0% 100.0% 0.0%
Lol 6 50.0% 50.0% 100.0% 0.0%
FoF 8 25.0% 75.0% 100.0% 0.0%
A 11 9.1% 90.9% 100.0% 0.0%
7B 1 0.0% 100.0% 100.0% 0.0%
<R 4 75.0% 25.0% 100.0% 0.0%
#WE 2 50.0% 50.0% 100.0% 0.0%
PR 1 100.0% 0.0% 100.0% 0.0%
T % 4 25.0% 75.0% 100.0% 0.0%
EE & 3 33.3% 66.7% 100.0% 0.0%
it R 2 100.0% 0.0% 100.0% 0.0%
1% 2 50.0% 50.0% 100.0% 0.0%
e % 2 0.0% 100.0% 100.0% 0.0%
B 1% 3 33.3% 33.4% 66.7% 33.3%
=48 19 26.3% 73.7% 100.0% 0.0%
Fiew 23 52.2% 47.8% 100.0% 0.0%
M 7 42.9% 57.1% 100.0% 0.0%
H s g 34 47.1% 52.9% 100.0% 0.0%
B B2 ¥ s E it
4% B FEE R 39 48.7% 48.7% 97.4% 2.6%
TR 2 T 36 52.7% 41.7% 94.4% 5.6%
F 3 BT AR 36 27.8% 63.9% 91.7% 8.3%
ok oy FE ART 36 27.8% 69.4% 97.2% 2.8%
v P FCE AR 36 38.9% 61.1% 100.0% 0.0%
B B ¥ 5 ar et 36 30.6% 69.4% 100.0% 0.0%
FTIC B FCE AR AT 36 38.9% 55.5% 94.4% 5.6%
LAEE S S 37 40.5% 59.5% 100.0% 0.0%
ENER i F I 36 19.4% 75.0% 94.4% 5.6%
AR B FCE AR 36 47.2% 52.8% 100.0% 0.0%
%2 B gE AT 36 41.7% 58.3% 100.0% 0.0%
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PEY 400 152 235 387 13
S AW 100.0% 38.0% 58.7% 96.7% 3.3%
4.5
g1 222 36.9% 60.4% 97.3% 2.7%
o 178 39.3% 56.8% 96.1% 3.9%
£ &
20-29 & 16 25.0% 68.7% 93.7% 6.3%
30-39 & 34 44.1% 55.9% 100.0% 0.0%
40-49 # 84 36.9% 58.3% 95.2% 4.8%
50-59 & 115 30.4% 66.1% 96.5% 3.5%
60 & 12} 151 44.4% 53.0% 97.4% 2.6%
TR
B & 45 40.0% 57.8% 97.8% 2.2%
B ()" 32 40.6% 59.4% 100.0% 0.0%
B (0B 115 33.9% 63.5% 97.4% 2.6%
LA 193 39.4% 57.0% 96.4% 3.6%
R Ve, 15 40.0% 46.7% 86.7% 13.3%
D 8 75.0% 25.0% 100.0% 0.0%
EERFA 57 40.4% 59.6% 100.0% 0.0%
RN 11 9.1% 81.8% 90.9% 9.1%
Btk b K 27 33.3% 66.7% 100.0% 0.0%
pd % 76 34.2% 64.5% 98.7% 1.3%
AL 105 41.0% 53.3% 94.3% 5.7%
b 116 37.9% 57.8% 95.7% 4.3%
EAM %
¢ F 18 38.9% 44.4% 83.3% 16.7%
. 36 41.7% 55.5% 97.2% 2.8%
3% 16 43.8% 56.2% 100.0% 0.0%
* F 23 34.8% 60.9% 95.7% 4.3%
% T 14 35.7% 64.3% 100.0% 0.0%
%3 % 34 35.3% 58.8% 94.1% 5.9%
Y 17 35.3% 64.7% 100.0% 0.0%
B 37 54.1% 43.2% 97.3% 2.7%
Bk R 16 43.8% 56.2% 100.0% 0.0%
BiR R 5 40.0% 60.0% 100.0% 0.0%
BEF 15 33.3% 66.7% 100.0% 0.0%
H2% 19 21.1% 68.4% 89.5% 10.5%
3R 5 40.0% 60.0% 100.0% 0.0%
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S ] 400 152 235 387 13
WA 100.0% 38.0% 58.7% 96.7% 3.3%

BEY %
AT 5 20.0% 80.0% 100.0% 0.0%
g9 % 2 0.0% 100.0% 100.0% 0.0%
rd % 4 25.0% 75.0% 100.0% 0.0%
R 2 0.0% 100.0% 100.0% 0.0%
Lol 6 33.3% 66.7% 100.0% 0.0%
FoF 8 37.5% 50.0% 87.5% 12.5%
A 11 27.3% 72.7% 100.0% 0.0%
7B 1 0.0% 100.0% 100.0% 0.0%
<R 4 50.0% 50.0% 100.0% 0.0%
WF 2 0.0% 100.0% 100.0% 0.0%
PR 1 100.0% 0.0% 100.0% 0.0%
T % 4 25.0% 75.0% 100.0% 0.0%
EE & 3 0.0% 100.0% 100.0% 0.0%
it R 2 100.0% 0.0% 100.0% 0.0%
1% 2 50.0% 50.0% 100.0% 0.0%
e % 2 0.0% 100.0% 100.0% 0.0%
B 1% 3 66.7% 33.3% 100.0% 0.0%
=48 19 15.8% 84.2% 100.0% 0.0%
Fiew 23 43.5% 52.2% 95.7% 4.3%
M 7 42.9% 42.8% 85.7% 14.3%
B gh 34 50.0% 50.0% 100.0% 0.0%

B B2 ¥ s E it
4% B FEE R 39 43.6% 51.3% 94.9% 5.1%
TR 2 T 36 38.9% 58.3% 97.2% 2.8%
% g B gk ARt 36 36.1% 55.6% 91.7% 8.3%
ok oy FE ART 36 38.9% 61.1% 100.0% 0.0%
v P FCE AR 36 36.1% 63.9% 100.0% 0.0%
B B ¥ 5 ar et 36 36.1% 63.9% 100.0% 0.0%
FTIC B FCE AR AT 36 36.1% 55.6% 91.7% 8.3%
LAEE S S 37 40.5% 56.8% 97.3% 2.7%
ENER i F I 36 25.0% 69.4% 94.4% 5.6%
AR B FCE AR 36 47.2% 52.8% 100.0% 0.0%
%2 B gE AT 36 38.9% 58.3% 97.2% 2.8%
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S 3 400 134 244 378 20 2
WE AW 100.0% 33.5% 61.0% 94.5% 5.0% 0.5%
A
7 222 32.0% 61.2% 93.2% 6.3% 0.5%
ks 178 35.4% 60.6% 96.0% 3.4% 0.6%
=3
20-29 16 37.5% 62.5% 100.0% 0.0% 0.0%
30-39 % 34 32.4% 61.8% 94.2% 2.9% 2.9%
40-49 & 84 31.0% 66.6% 97.6% 2.4% 0.0%
50-59 # 115 32.2% 58.2% 90.4% 8.7% 0.9%
60 f 1t 151 35.8% 59.6% 95.4% 4.6% 0.0%
TR
Bl %2 45 42.2% 53.4% 95.6% 4.4% 0.0%
B ()" 32 37.5% 59.4% 96.9% 3.1% 0.0%
B () 115 33.9% 60.9% 94.8% 4.3% 0.9%
B g 193 30.6% 64.2% 94.8% 4.7% 0.5%
g TR 15 33.3% 46.7% 80.0% 20.0% 0.0%
P T 8 62.5% 37.5% 100.0% 0.0% 0.0%
EERFA 57 26.3% 70.2% 96.5% 3.5% 0.0%
¥ Ha 11 18.2% 63.6% 81.8% 18.2% 0.0%
B st idos & 27 25.9% 74.1% 100.0% 0.0% 0.0%
pd ¥ 76 35.5% 59.2% 94.7% 5.3% 0.0%
PR ey 105 35.2% 56.2% 91.4% 7.6% 1.0%
FF 116 35.3% 60.4% 95.7% 3.4% 0.9%
AN
P E R 18 27.8% 55.5% 83.3% 16.7% 0.0%
L% 36 33.3% 61.1% 94.4% 5.6% 0.0%
% F 16 25.0% 75.0% 100.0% 0.0% 0.0%
A E 23 30.4% 60.9% 91.3% 8.7% 0.0%
T 14 35.7% 64.3% 100.0% 0.0% 0.0%
Fa % 34 41.2% 47.1% 88.3% 8.8% 2.9%
YR 17 23.5% 76.5% 100.0% 0.0% 0.0%
KB F 37 45.9% 48.7% 94.6% 5.4% 0.0%
BoLE 16 43.8% 49.9% 93.7% 6.3% 0.0%
SR 5 20.0% 80.0% 100.0% 0.0% 0.0%
Fr& % 15 33.3% 60.0% 93.3% 0.0% 6.7%
2% 19 21.1% 68.4% 89.5% 10.5% 0.0%
AT 5 40.0% 60.0% 100.0% 0.0% 0.0%
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LR i 400 134 244 378 20 2
WP A 100.0% 33.5% 61.0% 94.5% 5.0% 0.5%
BAK
L% 5 40.0% 60.0% 100.0% 0.0% 0.0%
L g 2 0.0% 100.0% 100.0% 0.0% 0.0%
¥rE 4 0.0% 75.0% 75.0% 25.0% 0.0%
ts BE W 2 0.0% 100.0% 100.0% 0.0% 0.0%
Aol e 6 33.3% 66.7% 100.0% 0.0% 0.0%
F oW 8 50.0% 37.5% 87.5% 12.5% 0.0%
A 11 18.2% 81.8% 100.0% 0.0% 0.0%
Ll 1 0.0% 100.0% 100.0% 0.0% 0.0%
= B E 4 50.0% 50.0% 100.0% 0.0% 0.0%
H-F T 2 50.0% 50.0% 100.0% 0.0% 0.0%
P 1 100.0% 0.0% 100.0% 0.0% 0.0%
T 4 50.0% 50.0% 100.0% 0.0% 0.0%
X T 3 0.0% 100.0% 100.0% 0.0% 0.0%
I B 2 100.0% 0.0% 100.0% 0.0% 0.0%
ENE 2 50.0% 50.0% 100.0% 0.0% 0.0%
d E 2 0.0% 100.0% 100.0% 0.0% 0.0%
3 v % 3 66.7% 33.3% 100.0% 0.0% 0.0%
(=T 19 26.3% 73.7% 100.0% 0.0% 0.0%
f;TTf = % 23 21.7% 69.6% 91.3% 8.7% 0.0%
Y 7 42.9% 42.8% 85.7% 14.3% 0.0%
H W Er T 34 38.2% 61.8% 100.0% 0.0% 0.0%
Y PR S & N
3 3 BT E AT 39 35.9% 61.5% 97.4% 2.6% 0.0%
L@ b JTE IR0 36 36.1% 58.3% 94.4% 5.6% 0.0%
i 36 30.6% 52.7% 83.3% 13.9% 2.8%
oK B R E IR AT 36 27.8% 66.6% 94.4% 5.6% 0.0%
IR < A5 L 36 27.8% 72.2% 100.0% 0.0% 0.0%
i 2 ¥ FCE AR 36 38.9% 58.3% 97.2% 0.0% 2.8%
Friv b JrE 7307 36 38.9% 50.0% 88.9% 11.1% 0.0%
§F iz FrE A307 37 32.4% 59.5% 91.9% 8.1% 0.0%
32 b FE AR 36 22.2% 75.0% 97.2% 2.8% 0.0%
AR B FeE F30T 36 41.7% 58.3% 100.0% 0.0% 0.0%
2 B g AT 36 36.1% 58.3% 94.4% 5.6% 0.0%

2510 %4 7 5+ S e % (Chi-Square) » 3% 7 & BcrnhE % 1 1 % 33 0.05 chkg ¥ kO o
E2 I HA AR AR AP E 0 AR L S R R AR B A5 20t 5 T A 5 250) o

(55" RN HHE]



@ Beacon

Marketing£ Research Co.. Ltd.

3l
2

HES EOBRBERGRIREAFITHI AT
"

= ¥ ¥ 3 &R # % £ * AR
R 3 o R E o) 3
L 400 110 279 389 10 1 11
BE A 100.0% 27.5% 69.7% 97.2% 2.5% 0.3% 2.8%
AN
7 222 27.9% 68.9% 96.8% 2.7% 0.5% 3.2%
R 178 27.0% 70.8% 97.8% 2.2% 0.0% 2.2%
P
20-29 # 16 43.8% 56.2% 100.0% 0.0% 0.0% 0.0%
30-39 # 34 20.6% 76.5% 97.1% 2.9% 0.0% 2.9%
40-49 & 84 27.4% 70.2% 97.6% 2.4% 0.0% 2.4%
50-59 # 115 24.3% 72.2% 96.5% 3.5% 0.0% 3.5%
60 & 1+ 151 29.8% 67.5% 97.3% 2.0% 0.7% 2.7%
THAR
B3 2T 45 40.0% 57.8% 97.8% 2.2% 0.0% 2.2%
B ()¢ 32 31.3% 68.7% 100.0% 0.0% 0.0% 0.0%
% (7 )%‘1 115 27.8% 69.6% 97.4% 2.6% 0.0% 2.6%
BN fa~ g 193 25.4% 72.0% 97.4% 2.1% 0.5% 2.6%
B erE au} 15 6.7% 80.0% 86.7% 13.3% 0.0% 13.3%
B
ok 8 25.0% 75.0% 100.0% 0.0% 0.0% 0.0%
EER % A 57 22.8% 75.4% 98.2% 1.8% 0.0% 1.8%
Fa1o~HEa 11 18.2% 81.8% 100.0% 0.0% 0.0% 0.0%
B~ Hesid f 27 29.6% 70.4% 100.0% 0.0% 0.0% 0.0%
pdE 76 35.5% 60.6% 96.1% 3.9% 0.0% 3.9%
F 4 l*}‘éﬁi ’rfétiﬂ’ 105 27.6% 67.6% 95.2% 3.8% 1.0% 4.8%
Z"\'F 116 25.0% 73.3% 98.3% 1.7% 0.0% 1.7%
HE B R
L 18 16.7% 83.3% 100.0% 0.0% 0.0% 0.0%
LW 36 33.3% 61.1% 94.4% 5.6% 0.0% 5.6%
2 % 16 43.8% 56.2% 100.0% 0.0% 0.0% 0.0%
A E 23 8.7% 87.0% 95.7% 4.3% 0.0% 4.3%
2 I F 14 14.3% 85.7% 100.0% 0.0% 0.0% 0.0%
Za % 34 26.5% 67.6% 94.1% 5.9% 0.0% 5.9%
%fr'% T 17 17.6% 82.4% 100.0% 0.0% 0.0% 0.0%
KB T 37 40.5% 59.5% 100.0% 0.0% 0.0% 0.0%
B TF 16 6.3% 87.4% 93.7% 6.3% 0.0% 6.3%
v P 5 20.0% 80.0% 100.0% 0.0% 0.0% 0.0%
/ﬁ‘i e 15 33.3% 66.7% 100.0% 0.0% 0.0% 0.0%
32 % 19 21.1% 78.9% 100.0% 0.0% 0.0% 0.0%
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B 400 110 279 389 10 1 11

BREAY 100.0% 27.5% 69.7% 97.2% 2.5% 0.3% 2.8%

HE P R
R 5 40.0% 60.0%  100.0% 0.0% 0.0% 0.0%
L% 5 0.0% 80.0% 80.0% 0.0% 20.0% 20.0%
g9 % 2 0.0%  100.0%  100.0% 0.0% 0.0% 0.0%
¥y 4 0.0%  100.0%  100.0% 0.0% 0.0% 0.0%
ts 2% 2 50.0% 50.0%  100.0% 0.0% 0.0% 0.0%
Ll 6 50.0% 50.0%  100.0% 0.0% 0.0% 0.0%
PR 8 25.0% 75.0%  100.0% 0.0% 0.0% 0.0%
SRR 11 27.3% 72.7%  100.0% 0.0% 0.0% 0.0%
7B 1 0.0%  100.0%  100.0% 0.0% 0.0% 0.0%
=R 4 50.0% 50.0%  100.0% 0.0% 0.0% 0.0%
L 2 0.0%  100.0%  100.0% 0.0% 0.0% 0.0%
AR 1 0.0%  100.0%  100.0% 0.0% 0.0% 0.0%
T % 4 25.0% 75.0%  100.0% 0.0% 0.0% 0.0%
% T 3 33.3% 66.7%  100.0% 0.0% 0.0% 0.0%
it R 2 100.0% 0.0%  100.0% 0.0% 0.0% 0.0%
1% 2 50.0% 50.0%  100.0% 0.0% 0.0% 0.0%
Fad T 2 0.0%  100.0%  100.0% 0.0% 0.0% 0.0%
% % 3 33.3% 33.4% 66.7% 33.3% 0.0% 33.3%
=1 19 26.3% 73.7%  100.0% 0.0% 0.0% 0.0%
FiEw 23 39.1% 60.9%  100.0% 0.0% 0.0% 0.0%
R 7 28.6% 57.1% 85.7% 14.3% 0.0% 14.3%
H g 34 32.4% 61.7% 94.1% 5.9% 0.0% 5.9%

B¥ R Ty
4% BT AT 39 12.8% 82.1% 94.9% 5.1% 0.0% 5.1%
TR 2 36 38.9% 58.3% 97.2% 2.8% 0.0% 2.8%
F G ¥ gk ARt 36 22.2% 72.2% 94.4% 5.6% 0.0% 5.6%
ok oy E AT 36 2.8% 94.4% 97.2% 2.8% 0.0% 2.8%
LR s 36 44.4% 55.6%  100.0% 0.0% 0.0% 0.0%
Fr & ¥ 5c a3t 36 33.3% 63.9% 97.2% 0.0% 2.8% 2.8%
FTC B g ARt 36 36.1% 61.1% 97.2% 2.8% 0.0% 2.8%
§F =8 r At 37 32.4% 67.6%  100.0% 0.0% 0.0% 0.0%
ERERA i F 0 36 22.2% 72.2% 94.4% 5.6% 0.0% 5.6%
AR B O R 36 33.3% 66.7%  100.0% 0.0% 0.0% 0.0%
R & X0 36 25.0% 72.2% 97.2% 2.8% 0.0% 2.8%
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L X 3 400 66 212 278 35 8 43 79
RE AW 100.0%  165%  52.9%  69.4% 8.8% 20%  10.8%  19.8%
A
e 222 185%  52.7%  71.2% 9.0% 0.9% 9.9%  18.9%
L 178  14.0%  53.4%  67.4% 8.4% 34%  11.8%  20.8%
3
20-29 # 16 125%  68.7%  812%  18.8% 0.0%  18.8% 0.0%
30-39 34 206% 55.8%  764% = 11.8% 0.0%  11.8%  11.8%
40-49 84  17.9%  559%  73.8% 9.5% 12%  107%  155%
50-59 # 115  11.3%  51.3%  62.6% 9.6% 35%  13.1%  24.3%
60 fi 1t 151 192%  50.3%  69.5% 6.0% 2.0% 8.0%  22.5%
TR
B2 45  244%  37.8%  62.2% 6.7% 0.0% 6.7%  311%
F(4)" 32 188%  405%  59.3% 9.4% 0.0% 9.4%  313%
B (7 )m 115  14.8%  52.2%  67.0% 7.8% 43%  121%  20.9%
LS g 193 15.0%  60.7%  75.7% 9.3% 1.0%  103%  14.0%
FAE TR 5L} 15  20.0%  333%  533%  13.3% 6.7%  20.0%  26.7%
A 8 375%  625% 100.0% 0.0% 0.0% 0.0% 0.0%
EFELFA 57  140%  59.6%  73.6% 8.8% 18%  10.6%  15.8%
¥ o 11 91%  27.3%  36.4%  18.2% 9.1%  27.3%  36.3%
) SN AN 14 27 148%  40.8%  556% = 14.8% 3.7%  185%  25.9%
pd ¥ 76 184%  61.9%  80.3% 3.9% 0.0% 3.9%  15.8%
PO ek 105 152%  58.1%  73.3% 9.5% 29%  124%  14.3%
R 116 17.2%  44.0%  61.2% 9.5% 17%  11.2%  27.6%
B Ak %
PR 18 167%  611%  77.8%  11.1% 0.0% 11.1%  11.1%
L% 36  222%  445%  66.7% 8.3% 56%  13.9%  19.4%
3 W 16 6.3%  74.9%  81.2% 0.0% 0.0% 0.0%  18.8%
% 23 8.7%  56.6%  65.3%  13.0% 0.0%  13.0%  21.7%
% T 14 71%  57.2%  643%  21.4% 0.0%  21.4%  14.3%
S Ex 34 294%  47.0%  764%  11.8% 0.0%  11.8%  11.8%
FE 17 59%  64.6%  705%  11.8% 59% 17.7%  11.8%
B F 37  162%  595%  75.7% 2.7% 2.7% 54%  18.9%
@K E 16 125%  624%  74.9% 0.0% 6.3% 6.3%  18.8%
B PR 5 0.0%  20.0%  20.0%  40.0% 0.0%  40.0%  40.0%
FrE % 15  20.0%  533%  733%  20.0% 0.0%  20.0% 6.7%
$2% 19 53%  68.4%  73.7%  105% 0.0%  105%  15.8%
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BREAY 100.0%  165%  52.9%  69.4% 8.8% 20%  108%  19.8%
BEY %
R 5 20.0%  40.0%  60.0%  20.0% 0.0%  20.0%  20.0%
L% 5 20.0%  60.0%  80.0% 0.0% 0.0% 0.0%  20.0%
g9 % 2 0.0% 100.0%  100.0% 0.0% 0.0% 0.0% 0.0%
¥y 4 0.0%  75.0%  75.0% 0.0% 0.0% 0.0%  25.0%
ts 2% 2 0.0%  50.0%  50.0% 0.0% 0.0% 0.0%  50.0%
Ll 6 333% 16.7%  50.0% 0.0% 0.0% 0.0%  50.0%
PR 8 25.0%  125%  37.5%  25.0% 0.0%  25.0%  37.5%
SRR 11 27.3% 9.1%  36.4%  18.2% 0.0%  182%  45.4%
7B 1 0.0% 100.0%  100.0% 0.0% 0.0% 0.0% 0.0%
=R 4  500% 25.0% @ 75.0% 0.0% 0.0% 0.0%  25.0%
L 2 0.0% 100.0%  100.0% 0.0% 0.0% 0.0% 0.0%
AR 1 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100.0%
T % 4  250%  75.0% 100.0% 0.0% 0.0% 0.0% 0.0%
% T 3  66.7%  33.3% 100.0% 0.0% 0.0% 0.0% 0.0%
Db 2 50.0% 0.0%  50.0% 0.0% 0.0% 0.0%  50.0%
1% 2 0.0% 100.0%  100.0% 0.0% 0.0% 0.0% 0.0%
Fad T 2 0.0%  50.0%  50.0% 0.0% 0.0% 0.0%  50.0%
ENEE 3 33.3% 0.0%  33.3% 0.0% 0.0% 0.0%  66.7%
=1 F 19 105%  63.2%  73.7%  10.5% 0.0%  105%  15.8%
FiEw 23 87%  522%  60.9% 87%  13.0% 21.7%  17.4%
R 7 286% @ 428% @ 714%  14.3% 0.0%  143%  14.3%
H g 34  176%  559%  73.5% 0.0% 0.0% 0.0%  26.5%
B¥ R Ty
4% BT AT 39  154%  48.7%  64.1% 7.7% 0.0% 77%  28.2%
TR 2 36 222%  52.8%  750% = 13.9% 0.0%  13.9% 11.1%
F G ¥ gk ARt 36 19.4%  584%  77.8%  11.1% 0.0% 111% 11.1%
ok oy E AT 36 56%  63.8%  69.4% 5.6% 83% 13.9%  16.7%
LR s 36 16.7%  47.2%  63.9% 8.3% 0.0% 83%  27.8%
Fr & ¥ 5c a3t 36 222%  36.1%  583%  13.9% 0.0%  13.9%  27.8%
FTC B g ARt 36 25.0% 528% @ 77.8%  11.1% 28%  13.9% 8.3%
§F =8 r At 37 162%  433%  59.5%  10.8% 8.1%  189%  21.6%
ERERA i F 0 36 83% 556% 63.9% 11.1% 0.0% 111%  25.0%
AR B O R 36 13.9% 61.1%  75.0% 0.0% 2.8% 28%  22.2%
R & X0 36 16.7%  63.8%  80.5% 2.8% 0.0% 28%  16.7%
31 %4 7 2+ 2 % 2 (Chi-Square) » 2%38 % #icehbE F s 5k iE 0.05 kg ¥R o
E2UHEFERA AR ATEE AR ENF IR TR F ARG E E M5 200 3 7 %3 25%) o
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AT FRMIRBZ SREARBIBEAATHRIR A7 4

= ¥k =¥ A A LI ¥ AR | B A/
AR ke AR A A |3 AL
L X 3 400 113 269 382 14 1 15 3
RE AW 100.0%  28.3%  67.1%  95.4% 3.5% 0.3% 3.8% 0.8%
A
e 222 271.9%  68.4%  96.3% 2.7% 0.5% 3.2% 0.5%
L 178  28.7%  657%  94.4% 4.5% 0.0% 4.5% 1.1%
3
20-29 # 16 250%  68.7%  93.7% 6.3% 0.0% 6.3% 0.0%
30-39 34 324%  67.6% 100.0% 0.0% 0.0% 0.0% 0.0%
40-49 84 333%  63.1%  96.4% 3.6% 0.0% 3.6% 0.0%
50-59 # 115  24.3%  68.8%  93.1% 4.3% 0.9% 5.2% 1.7%
60 fi 1t 151 278%  682%  96.0% 3.3% 0.0% 3.3% 0.7%
TR
B2 45 24.4%  73.4%  97.8% 2.2% 0.0% 2.2% 0.0%
F(4)" 32 375%  59.4%  96.9% 3.1% 0.0% 3.1% 0.0%
B (7 )m 115  27.0%  66.1%  93.1% 4.3% 0.0% 4.3% 2.6%
LS g 193 275%  69.4%  96.9% 2.6% 0.5% 3.1% 0.0%
FAE TR 5L} 15  40.0%  46.7%  86.7%  13.3% 0.0%  13.3% 0.0%
A 8 500%  50.0% 100.0% 0.0% 0.0% 0.0% 0.0%
EFELFA 57 228%  754%  98.2% 1.8% 0.0% 1.8% 0.0%
¥ o 11 18.2%  81.8%  100.0% 0.0% 0.0% 0.0% 0.0%
) SN AN 14 27 259%  70.4%  96.3% 3.7% 0.0% 3.7% 0.0%
pd ¥ 76 342%  632%  97.4% 1.3% 1.3% 2.6% 0.0%
PO ek 105  27.6%  657%  93.3% 3.8% 0.0% 3.8% 2.9%
T 116 27.6%  66.4%  94.0% 6.0% 0.0% 6.0% 0.0%
B Ak %
PR 18 222%  77.8%  100.0% 0.0% 0.0% 0.0% 0.0%
L% 36  30.6%  63.8%  94.4% 2.8% 0.0% 2.8% 2.8%
3 W 16 313%  68.7% 100.0% 0.0% 0.0% 0.0% 0.0%
A 23 174%  82.6% 100.0% 0.0% 0.0% 0.0% 0.0%
% T 14  14.3%  85.7%  100.0% 0.0% 0.0% 0.0% 0.0%
S Ex 34 294%  647%  94.1% 5.9% 0.0% 5.9% 0.0%
FE 17 235%  589%  824%  17.6% 0.0%  17.6% 0.0%
B F 37 351%  595%  94.6% 2.7% 0.0% 2.7% 2.7%
@K E 16 375%  56.2%  93.7% 6.3% 0.0% 6.3% 0.0%
B PR 5 20.0%  80.0% 100.0% 0.0% 0.0% 0.0% 0.0%
FrE % 15  40.0%  60.0% 100.0% 0.0% 0.0% 0.0% 0.0%
$2% 19  105%  73.7%  842%  10.5% 0.0%  10.5% 5.3%
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Frdd 7T KFHIRIFZ SRARBILAEAATH I A 474

ES 5 ¥ R A 3% 2 F PR | P/
R e P * &R o3t F )
B 400 113 269 382 14 1 15 3
BREAY 100.0%  283%  67.1%  95.4% 3.5% 0.3% 3.8% 0.8%
BEY %
R 5  40.0%  60.0% 100.0% 0.0% 0.0% 0.0% 0.0%
L% 5 20.0%  60.0%  80.0%  20.0% 0.0%  20.0% 0.0%
g9 % 2 0.0% 100.0%  100.0% 0.0% 0.0% 0.0% 0.0%
¥y 4 0.0% 100.0%  100.0% 0.0% 0.0% 0.0% 0.0%
ts 2% 2  50.0%  50.0% 100.0% 0.0% 0.0% 0.0% 0.0%
Ll 6 333%  66.7% 100.0% 0.0% 0.0% 0.0% 0.0%
PR 8 375%  62.5% 100.0% 0.0% 0.0% 0.0% 0.0%
SRR 11 182%  72.7%  90.9% 9.1% 0.0% 9.1% 0.0%
7B 1 0.0% 100.0%  100.0% 0.0% 0.0% 0.0% 0.0%
=R 4 50.0%  50.0% 100.0% 0.0% 0.0% 0.0% 0.0%
L 2 0.0% 100.0%  100.0% 0.0% 0.0% 0.0% 0.0%
AR 1 0.0% 100.0%  100.0% 0.0% 0.0% 0.0% 0.0%
T % 4  250%  75.0% 100.0% 0.0% 0.0% 0.0% 0.0%
% T 3 333% 66.7% 100.0% 0.0% 0.0% 0.0% 0.0%
Db 2 100.0% 0.0%  100.0% 0.0% 0.0% 0.0% 0.0%
1% 2  50.0%  50.0% 100.0% 0.0% 0.0% 0.0% 0.0%
Fad T 2 50.0%  50.0% 100.0% 0.0% 0.0% 0.0% 0.0%
ENEE 3 333% 66.7% 100.0% 0.0% 0.0% 0.0% 0.0%
=1 F 19 158%  84.2% 100.0% 0.0% 0.0% 0.0% 0.0%
FiEw 23 348%  60.9%  95.7% 4.3% 0.0% 4.3% 0.0%
R 7 428%  286%  714%  143%  143%  28.6% 0.0%
H g 34  324%  67.6% 100.0% 0.0% 0.0% 0.0% 0.0%
B¥ R Ty
4% BT AT 39  205%  79.5%  100.0% 0.0% 0.0% 0.0% 0.0%
TR 2 36 389%  583%  97.2% 2.8% 0.0% 2.8% 0.0%
F G ¥ gk ARt 36 222%  722% @ 94.4% 5.6% 0.0% 5.6% 0.0%
ok oy E AT 36 25.0% 63.9% 88.9%  11.1% 0.0%  11.1% 0.0%
LR s 36 30.6% 66.6%  97.2% 2.8% 0.0% 2.8% 0.0%
Fr & ¥ 5c a3t 36 333% 61.1%  94.4% 5.6% 0.0% 5.6% 0.0%
FTC B g ARt 36 30.6% 58.2%  88.8% 5.6% 2.8% 8.4% 2.8%
§F =8 r At 37  351%  622%  97.3% 2.7% 0.0% 2.7% 0.0%
ERERA i F 0 36 19.4%  80.6%  100.0% 0.0% 0.0% 0.0% 0.0%
AR B O R 36 333% 63.9% @ 97.2% 0.0% 0.0% 0.0% 2.8%
R & X0 36 222% < 72.2%  94.4% 2.8% 0.0% 2.8% 2.8%

il %4 7 g+ 2 & (Chi-Square) » 3778 % Bl F 448 i 0.05 kg F R o
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A 8 Prh R TR AN A RBFE AN TR IR 2474
i | ¥ | AL | RL | 2% | AF 2R |2 E7 R
% L T3 | RR | AAR| MY [ jR7E RRA
EXS 3 400 61 174 235 15 7 22 14 29
B A 100.0% 153% 43.3% 586% 38% 18% 56%  285% 7.3%
(e
71 222 135% 413% 548% 59% 23% 82%  302% 6.8%
=t 178 17.4% 46.1% 635% 11% 11% 22%  264% 7.9%
ikl
20-29 # 16 31.3% 49.8% 8L1% 00% 63% 6.3% 6.3% 6.3%
30-39 A 34 17.6% 59.0% 76.6% 2.9% 0.0% 29%  176% 2.9%
40-49 £ 84 155% 535% 69.0% 3.6% 24% 6.0%  202% 4.8%
50-59 115 148% 417% 565% 52% 09% 6.1%  313% 6.1%
60 f 2 1 151 132% 35.1% 483% 33% 20% 53%  358% 10.6%
HET AR
B 2T 45 111% 17.8% 28.9% 22% 0.0% 22%  445% 24.4%
B(3)¢ 32 156% 188% 344% 00% 00% 00%  500% 15.6%
B ()M 115 122% 495% 617% 35% 26% 61%  252% 7.0%
R 193 18.7% 50.7% 69.4% 52% 16% 68%  212% 2.6%
LR R 15 67% 333% 40.0% 00% 67% 67%  533% 0.0%
HER K
R 8 375% 375% 750% 0.0% 00% 00%  250% 0.0%
EFELFA 57 14.0% 650% 79.0% 7.0% 0.0% 7.0%  140% 0.0%
¥ 11 91% 91% 182% 91% 00% 91%  454% 27.3%
Bkt 4 21 T4% 37.0% 444% 37% 00% 37%  445% 7.4%
o o¥ 76 224% 46.1% 685% 26% 26% 52%  263% 0.0%
FoA A ey 105 162% 56.1% 723% 29% 19% 48%  18.1%  4.8%
i 116 112% 250% 362% 34% 26% 60%  414% 16.4%
B Ak %
YR 18 111% 555% 666% 56% 00% 56%  11.1% 16.7%
L 36 19.4% 47.1% 66.5% 5.6% 5.6% 11.2%  167% 56%
3 % 16 188% 49.9% 687% 00% 00% 00%  188% 12.5%
% 23 43% 696% 739% 87% 0.0% 87%  174% 0.0%
F TR 14 71% 715% 786% 00% 00% 00%  214%  0.0%
SR 34 235% 412% 647% 59% 29% 88%  206% 5.9%
ATY % 17 176% 412% 588% 00% 59% 59%  353% 0.0%
B 37 162% 46.0% 622% 54% 0.0% 54%  243% 81%
Bkw 16 188% 250% 438% 00% 63% 63%  374% 125%
9P 5 00% 00% 00% 00% 00% 00% 100.0% 0.0%
B2 % 15 333% 40.1% 734% 00% 00% 00%  133% 13.3%
2% 19 53% 368% 421% 105% 0.0% 105%  31.6% 15.8%
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i | 2% | AL | A | 2k | 2F | 2Ed | e g/
g A 3 | AR | 2ARR| MY | FR?2E | RILL
B 400 61 174 235 15 7 22 114 29
k. N 100.0% 15.3% 43.3% 586% 38% 18%  5.6% 28.5%  7.3%
BEY %
R 5 40.0% 60.0% 100.0% 0.0% 0.0% 0.0% 0.0% 0.0%
L% 5 20.0% 40.0% 60.0% 0.0% 0.0% 0.0% 20.0% 20.0%
F0 % 2 00% 500% 500% 00% 0.0% 0.0% 50.0%  0.0%
ey % 4 00% 750% 750% 0.0% 0.0% 0.0% 25.0%  0.0%
15 RE 2  00% 50.0% 50.0% 50.0% 0.0% 50.0% 0.0% 0.0%
Ll 6 16.7% 0.0% 16.7% 0.0% 0.0% 0.0% 50.0% 33.3%
PR 8 250% 0.0% 250% 0.0% 0.0% 0.0% 62.5% 12.5%
SRR 11 182% 27.3% 455% 0.0% 0.0%  0.0% 454%  9.1%
7B 1  0.0% 100.0% 100.0% 0.0% 0.0%  0.0% 0.0% 0.0%
=R 4  00% 500% 500% 00% 0.0% 0.0% 50.0%  0.0%
L 2 00% 500% 500% 00% 0.0% 0.0% 50.0%  0.0%
AR 1 00% 00% 00% 00% 0.0% 0.0% 0.0% 100.0%
T % 4 250% 75.0% 100.0% 0.0% 0.0% 0.0% 0.0% 0.0%
% T 3 333% 66.7% 100.0% 0.0% 0.0% 0.0% 0.0% 0.0%
ST 2 50.0% 0.0% 500% 00% 0.0% 0.0% 50.0%  0.0%
R 2 00% 500% 500% 00% 00% 0.0% 50.0%  0.0%
Fad T 2 00% 00% 00% 00% 00% 00% 100.0% 0.0%
3 1% 3 00% 00% 00% 00% 00% 00% 100.0% 0.0%
=1 19 105% 36.9% 474% 53% 0.0% 5.3% 36.8% 10.5%
FiEw 23 13.0% 43.7% 56.7% 43% 43%  8.6% 304%  4.3%
R 7 428% 0.0% 428% 143% 0.0% 14.3% 28.6% 14.3%
H g 34 59% 53.0% 589% 0.0% 29% 2.9% 38.2%  0.0%
HE K B 2 B FCE 34
4% BT AT 39 17.9% 436% 61.5% 26% 0.0% 2.6% 15.4% 20.5%
TR 2 36 27.8% 50.0% 77.8% 83% 0.0% 83% 11.1%  2.8%
F G ¥ gk ARt 36 13.9% 50.0% 63.9% 83% 0.0% 8.3% 25.0% 2.8%
ok oy E AT 36 83% 445% 528% 0.0% 83% 83% 30.6% 8.3%
LR s 36 16.7% 30.5% 47.2% 56% 28% 8.4% 38.8% 5.6%
Fr & ¥ 5c a3t 36 25.0% 30.6% 55.6% 0.0% 0.0% 0.0% 33.3% 11.1%
FTC B g ARt 36 22.2% 52.8% 750% 56% 0.0% 5.6% 19.4%  0.0%
§F =8 r At 37 135% 29.7% 432% 54% 5.4% 10.8% 32.5% 13.5%
ERERA i F 0 36 83% 47.2% 555% 28% 28% 5.6% 38.9%  0.0%
AR B FCE R 36 11.1% 58.4% 69.5% 0.0% 0.0%  0.0% 22.2%  8.3%
ERRE S ¥ 36 2.8% 41.7% 445% 28% 0.0% 2.8% 47.1%  5.6%

il *4 oo 5+ 2 ¥ 2 (Chi-Square) » 3% 78 % Bornlg F 48 5 iE 0.05 kg EoKE .
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A9 BAR AR EIDBF RPN EFZF T L REFELEEA AT H IR
A AT %
ks § *

LS o 400 333 67

REAS 100.0% 83.2% 16.8%

e
7 222 86.0% 14.0%
s 178 79.8% 20.2%

¥
20-29 16 93.7% 6.3%
30-39 # 34 82.4% 17.6%
40-49 # 84 81.0% 19.0%
50-59 115 86.1% 13.9%
60 f 2 ¢ 151 81.5% 18.5%
TAER
SRR 45 80.0% 20.0%
F(3)® 32 93.7% 6.3%
B () 115 87.8% 12.2%
S R 193 78.8% 21.2%
FEG ST E L 15 93.3% 6.7%
I 8 62.5% 37.5%
EFELF 57 77.2% 22.8%
F1o#a 11 90.9% 9.1%
Btk b~ K 27 92.6% 7.4%
pd ¥ 76 77.6% 22.4%
AR 105 88.6% 11.4%
" 116 83.6% 16.4%

BAK %
P AR 18 94.4% 5.6%
. 36 77.8% 22.2%
% % 16 68.7% 31.3%
¥ 23 78.3% 21.7%
% T 14 78.6% 21.4%
%A% 34 91.2% 8.8%
Y 17 82.4% 17.6%
RE 37 86.5% 13.5%
BokE 16 87.5% 12.5%
L 5 80.0% 20.0%
2% 15 73.3% 26.7%
32% 19 84.2% 15.8%
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S HERT

mERBA RS

AR E

b
Frdd 0 AR AR EBPFERBERANZ 2 2RI 2R BEIHEAATHER
RRAIE L 8
EY S 3 ‘ 7§

w5k 400 333 67

B A 100.0% 83.2% 16.8%

BAH R
3R 5 100.0% 0.0%
EQT 5 80.0% 20.0%
A 2 50.0% 50.0%
Py % 4 100.0% 0.0%
SR 2 100.0% 0.0%
%ol 6 66.7% 33.3%
FoR 8 87.5% 12.5%
SN 11 81.8% 18.2%
7R 1 100.0% 0.0%
SRR 4 50.0% 50.0%
T 2 100.0% 0.0%
i 1 100.0% 0.0%
3 % 4 100.0% 0.0%
T EE 3 100.0% 0.0%
NI 2 100.0% 0.0%
ERE 2 100.0% 0.0%
W R 2 100.0% 0.0%
ER T 3 66.7% 33.3%
B 19 78.9% 21.1%
Few 23 82.6% 17.4%
BB R 7 71.4% 28.6%
H i g 34 88.2% 11.8%

¥ Rjg2 ¥ g et
1% B g E Aot 39 84.6% 15.4%
Ry & 36 86.1% 13.9%
PRI s v 36 83.3% 16.7%
ok FOE A 36 88.9% 11.1%
LS £ 36 83.3% 16.7%
FrE ¥ R are 36 83.3% 16.7%
310 g gt 36 91.7% 8.3%
i R et 37 78.4% 21.6%
ERERTPCS $ 0 36 83.3% 16.7%
A BB E AR 36 75.0% 25.0%
8 gE et 36 77.8% 22.2%

10 %47 g+ = f %(Chi-Square) » 3%77 % BB ¥ {2 4 % 2 0.05 enBf ¥ K o
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WA 10 JAPREIRGEPF > SRPEA R TR ESIRBBLAS AT R

AR )

% | 2EAd & RL I | ALmA | P og/RLL
P s 400 155 231 386 12 2
WA 100.0% 38.8% 57.7% 96.5% 3.0% 0.5%
149
g1 222 35.1% 60.4% 95.5% 3.6% 0.9%
A 178 43.3% 54.5% 97.8% 2.2% 0.0%
E#
20-29 16 43.8% 43.7% 87.5% 12.5% 0.0%
30-39 # 34 47.1% 52.9% 100.0% 0.0% 0.0%
40-49 84 38.1% 59.5% 97.6% 2.4% 0.0%
50-59 & 115 33.9% 62.6% 96.5% 2.6% 0.9%
60 & 12} 151 40.4% 55.6% 96.0% 3.3% 0.7%
TR
B2 45 42.2% 48.9% 91.1% 6.7% 2.2%
B (i) ® 32 40.6% 59.4% 100.0% 0.0% 0.0%
B (0B 115 34.8% 62.6% 97.4% 2.6% 0.0%
LA 193 39.9% 57.0% 96.9% 2.6% 0.5%
FEEAEE 2} 15 40.0% 53.3% 93.3% 6.7% 0.0%
v kS
D 8 62.5% 37.5% 100.0% 0.0% 0.0%
EERFA 57 35.1% 64.9% 100.0% 0.0% 0.0%
1o 11 27.3% 72.7% 100.0% 0.0% 0.0%
Btk b & 27 33.3% 55.6% 88.9% 7.4% 3.7%
pd % 76 35.5% 63.2% 98.7% 1.3% 0.0%
AL 105 42.9% 51.4% 94.3% 5.7% 0.0%
b 116 39.7% 56.8% 96.5% 2.6% 0.9%
EAM %
¢ F 18 38.9% 49.9% 88.8% 5.6% 5.6%
. 36 44.4% 50.0% 94.4% 5.6% 0.0%
3 % 16 43.8% 56.2% 100.0% 0.0% 0.0%
* F 23 17.4% 78.3% 95.7% 4.3% 0.0%
% T 14 35.7% 64.3% 100.0% 0.0% 0.0%
%3 F 34 32.4% 58.8% 91.2% 8.8% 0.0%
YR 17 29.4% 70.6% 100.0% 0.0% 0.0%
B 37 54.1% 45.9% 100.0% 0.0% 0.0%
akE 16 50.0% 50.0% 100.0% 0.0% 0.0%
BiR R 5 20.0% 60.0% 80.0% 20.0% 0.0%
BEF 15 66.7% 33.3% 100.0% 0.0% 0.0%
32 % 19 21.1% 78.9% 100.0% 0.0% 0.0%
31 5 40.0% 60.0% 100.0% 0.0% 0.0%
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= ¥ A¥ad R ALY | 2AER [ eg/RAL
LS 3 400 155 231 386 12 2
B AW 100.0% 38.8% 57.7% 96.5% 3.0% 0.5%
BHH R
% 5 0.0% 100.0% 100.0% 0.0% 0.0%
59 % 2 0.0% 100.0% 100.0% 0.0% 0.0%
o E 4 25.0% 75.0% 100.0% 0.0% 0.0%
Ey 2 0.0% 100.0% 100.0% 0.0% 0.0%
QT 6 33.3% 50.0% 83.3% 0.0% 16.7%
P 8 37.5% 62.5% 100.0% 0.0% 0.0%
<R R 11 18.2% 72.7% 90.9% 9.1% 0.0%
7R R 1 0.0% 100.0% 100.0% 0.0% 0.0%
TS 4 50.0% 50.0% 100.0% 0.0% 0.0%
W T 2 0.0% 100.0% 100.0% 0.0% 0.0%
R 1 100.0% 0.0% 100.0% 0.0% 0.0%
377 4 25.0% 75.0% 100.0% 0.0% 0.0%
TR & 3 0.0% 100.0% 100.0% 0.0% 0.0%
NI 2 100.0% 0.0% 100.0% 0.0% 0.0%
R 2 50.0% 50.0% 100.0% 0.0% 0.0%
o % 2 0.0% 50.0% 50.0% 50.0% 0.0%
31 % 3 33.3% 66.7% 100.0% 0.0% 0.0%
= 19 36.8% 63.2% 100.0% 0.0% 0.0%
Few 23 47.8% 47.9% 95.7% 4.3% 0.0%
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